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Ann:

The proposal from the Department of Human Sciences to revise the Fashion and Retail Studies and
the Hospitality Management Specializations in the Master of Science in Consumer Sciences program
was approved by the Council on Academic Affairs at its meeting on February 21, 2024. Thank you for
attending the meeting to respond to questions/comments.

No additional level of internal review/approval is necessary.  This action will be included in the
Council’s next Annual Activities Report to the University Senate (July 2024).

The Office of the University Registrar will work you with any implementation issues.

Please keep a copy of this message for your file on the proposal and I will do the same for the file in
the Office of Academic Affairs.

If you have any questions please contact the Chair of the Council, Professor Fábio Leite (.11}, or me.

Randy

W. Randy Smith, Ph.D.
Vice Provost for Academic Programs
Office of Academic Affairs

University Square South, 15 E. 15th Avenue, Columbus, OH 43201
614-292-5881 Office
smith.70@osu.edu
Assisted by:
Katie Reed
Executive Assistant
(614) 292-5672
reed.901@osu.edu



TO: Randy Smith, Vice Provost for Academic Programs 

FROM: Graduate School Curriculum Services 

DATE: 2/20/2024 

RE: Proposal to Revise the PhD in Consumer Sciences Hospitality Management 
Specialization in College of Education and Human Ecology 

The Department of Human Sciences in the College of Education and Human Ecology is 
proposing a Revise the PhD in Consumer Sciences Hospitality Management Specialization. 

The proposal was received by the Graduate School on 10/26/2024. The combined 
GS/CAA subcommittee first reviewed the proposal on 1/17/2024 and requested 
revisions. Revisions were received on 2/20/2024. The proposal is supported for elevation to 
CAA for review. 



Office of Undergraduate Education 

College of Education and Human Ecology 

A100 PAES Building 

305 Annie and John Glenn Ave 

Columbus, OH 43210 

Memo 

October 23, 2023 

To:  W. Randy Smith, Vice Provost – Council on Academic Affairs

From: Aaron Bagent, Curriculum Specialist 

RE: Program Revision: PhD in Consumer Sciences, Hospitality Management specialization, Department 
of Human Sciences 

Please find proposal materials included to revise the PhD in Consumer Sciences, Hospitality 
Management specialization.  This was presented and approved at the College of Education and Human 
Ecology Curriculum Committee meeting on October 19th, 2023. If there are any questions, please 
contact me at bagent.14@osu.edu.  



College of Education and Human Ecology

Office of Faculty Affairs
150 Arps Hall

1945 N. High Street
Columbus, OH 42310-1172

614-292-8862  Phone
ehe.osu.edu

October 20, 2023

Dr. W. Randy Smith, PhD
Vice Provost for Academic Programs
203 Bricker Hall
190 N. Oval Mall
Columbus, OH  43210

Dear Vice Provost Smith,

I am writing on behalf of the College of Education and Human Ecology’s (EHE) Office of 
Academic Affairs.  EHE supports the recent curricular change that was approved by the EHE 
Curriculum Committee on October 19, 2023:

Request to revise the Hospitality Management (HMT) specialization curriculum in the 
Hospitality and Retail Management (HRE) MS and PhD programs. 

The proposed change to HMT specialization curriculum streamlines the course offerings and will 
provide a clearer curriculum path for potential graduate students.  

Sincerely yours,

Anastasia R. Snyder, PhD
Associate Dean for Faculty Affairs
College of Education and Human Ecology
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TO: Graduate School 
FROM: Kim Tackett 
DATE: 2/20/24 
SUBJECT: PhD in Consumer Sciences  

        RE: Response to requested revisions on 1/19/24 
 
 

1. Letter from faculty noting 5000 level course work and concern of PhD rigor. 
 

2. PG. 10 (HMT Specialization)  
Revised percent calculation in both the HMT specialization. After meeting with Dean Miriti about the difference 
between fixed requirements vs. what is considered an elective requirement, this decreased the percentage of 
change in the degree. 
 
 
 
 



  College of Education and Human Ecology 
       Department of Human Sciences 

1/24/24 

Dear committee, 

Thank you for your thoughtful feedback on the revision of the HM PhD program sheet. We would like to provide 
additional context to address the committee's concerns about the replacement of 8000-level courses with 5000-level 
courses and the potential impact on the program's rigor. 

In recent years, certain doctoral-level courses (specifically 8610, 8894, 8896, 8280) became inactive due to faculty 
changes, including the loss of several tenure-track members with no immediate replacements. Currently, our Hospitality 
Management (HM) department has only two tenure-track faculty members and they manage to keep four doctoral 
courses (6010, 8630, 8660, 8640) active by offering them on a rotational basis every other year. 

To streamline the program sheet and eliminate confusion for our PhD students, we made the decision to remove 
graduate courses that are no longer offered and add a few recently approved graduate courses taught by tenure-track 
faculty (5780, 5333). It's important to clarify that this adjustment was not intended to “replace” 8000-level courses with 
5000-level ones. We look forward to reintroducing 8000-level courses once we secure new tenure-track faculty lines for 
HM. 

To maintain the rigor of our PhD program, faculty guidance encourages students to prioritize the completion of the four 
doctoral-level courses (6010, 8630, 8660, 8640) to fulfill the Specialization Requirement (12 credit hours required). The 
5000-level courses are used as supporting electives, and we have included two of them in the Specialization 
Requirement category as a contingency in case any of the doctoral courses are canceled due to low enrollment or faculty 
absence. 

It's crucial to note that the revised program sheet reflects the practical course selections made by our PhD students over 
the past few years and does not reduce the program's level of rigor. We remain committed to upholding the academic 
standards of our PhD program. 

Regarding CONSCI 8193 Individual Studies, its omission from the revised sheet was an oversight on our part. We 
acknowledge the importance of this course and confirm that it should be retained in the HM PhD sheet for students to 
enroll. 

Thank you for your understanding, and we are open to further discussions or clarifications if needed. 

Best, 

Stephanie Liu 



College of Education and Human Ecology

Department of Human Sciences

115B Campbell Hall
1787 Neil Avenue

Columbus, OH 43210

Paulins.1@osu.edu

October 10, 2023 

To the Graduate Curriculum Committee:

This letter is written in support of the Hospitality Management (HMT) curriculum proposal 
for the specialization program sheet that is currently moving forward.

The HMT specialization will enable the hospitality management students and faculty to 
communicate clearly about the courses in the doctoral program and to attract appropriate 
doctoral students. 

This proposal has been approved unanimously by the Consumer Sciences graduate faculty. 

Sincerely,

V. Ann Paulins, Ph.D.
Clinical Associate Professor, Fashion and Retail Studies
Chair, Graduate Committee, Consumer Sciences
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College of Education and Human Ecology

Department of Human Sciences
Consumer Sciences Program

325 Campbell Hall
1787 Neil Avenue

Columbus, OH 43210-1220 

614-292-7645  Phone
614-292-4339  Fax

ehe.osu.edu/human-sciences
October 3, 2023 

To the Graduate Curriculum Committee: 

The Consumer Sciences faculty are seeking approval to revise the Doctor of Philosophy Consumer 
Sciences, Hospitality and Retail Management (HRE) specialization curriculum. 

Currently the doctoral curriculum for both specializations HMT (Hospitality Management) and FRS 
(Fashion and Retail Studies) follows an umbrella curriculum labeled HRE (Hospitality and Retail 
Management). This proposal aims to provide more clarity for a distinct pathway in the HMT
(Hospitality Management) specialization. The specialization title Hospitality Management, instead of 
Hospitality and Retail Management, better aligns the Hospitality Management specialization at both 
PhD and MS levels and gives students an accurate representation of our program when enrolling. 

The Consumer Sciences faculty propose all codes (HMT, and HRE/FRS) remain for the following 
reasons:

1. The HRE code has a PhD student currently enrolled;
2. FRS is in full support of these changes;
3. Curricular updates to the FRS specialization will be forthcoming.

The faculty propose adjustments to HMT specialization curriculum in the areas of research methods 
and data, the specialization, and the major/supporting course elective requirements. These updates 
add new courses to the curriculum and remove courses which are no longer applicable or no longer 
offered. 

All necessary documents are attached. This proposal was approved by our faculty in Consumer 
Sciences in September 2023.

Sincerely,

Associate Professor of Hospitality Management | Consumer Sciences
liu.6225@osu.edu
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  CURRENT: Hospitality Management  

  PhD in Consumer Sciences, Hospitality and Retail Management (CONSCI-PH, HRE)  
  Minimum hours: 50 credit hours beyond a master’s degree 

  Core Requirements (5 hours) 
  CONSCI 6000  
   

   
   
  AEE  
  AEE 8860  
   
    
  ESQR   
   
  Advanced Research Methods  
   
  ESQREM 7648 GLM I:   
   
   
     
  ESQREM 8648   
  ESQREM 8657 n  
  ESQREM 8658   
  ESQREM 8659   
  ESQREM 8674   
  ESQREM 8895   
    
  PSYCH    
  PSYCH    
  PSYCH    
  PSYCH  Psychometrics  
  PSYCH  Fundamentals of Factor Analysis  
  PSYCH  Covariance Structure Models  
  PSYCH  Fundamentals of Item Response Theory  
  PSYCH  no longer in course cata  
  SOCIOL 6649   
  SOCIOL 6650   
   
   
  SOCWORK 8405   
    
  STAT     
  STAT  Probability for   
  STAT   
  STAT 0   
  STAT 6450 Applied Regression Analysis  
  STAT    

3



  choose minimum three, 9+ credits; unselected courses can be used as 
   

   
   
   
   
   
   
  CSFRST 7575 Psycho-  

   

   
  -  
  -4; repea  
  CONSCI 7880 Interdepartmental Seminar   
  -  
  -  
   
  CONSCI 8894 Special Topic Seminar: Fashion and Retail Studies 
  CONSCI 8896 Special Topic Seminar: Hospitality Management 
   
   
   
   

 hours)
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  Markup: Hospitality Management  

  PhD in Consumer Sciences, Hospitality and Retail Management (CONSCI-PH, HRE) 
  PhD in Consumer Sciences, Hospitality Management (CONSCI-PH, HMT) 
  Minimum hours: 50 credit hours beyond a master’s degree 

  Core Requirements (5 credit hours) 
   
  repeat to earn total 2 credits 

  Choose at least 5 courses, and at least 15 credit hours) 
   
   
   
  AEE 8870 no longer in course catalogue, not sure of course  
   
   
   
   
   
    
   
   
   
   
   
   
    
   
   
   
   
  hology II  
   
  PSYCH   
   
   
   
   
   
    
  SOCIOL 6650   
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  (Choose minimum three, 12 credit hours; unselected courses can be used as  

  -  
   
   
   
   
   
*   
   
  -  

  6 12 credit hours) 

  -  
   
   
   
  _______________________________________________________ 

   
   
  -  
  -  
  CONSCI 7880 Interdepartmental Seminar   
* -  
  -  
  -  
  CONSCI 8 -  
   
   
   
   
  -  
  -  
   
   
   
   
   
   
   
  Note:  

   Exit Requirement (6 credit hours) 
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  Proposed: Hospitality Management  

  PhD in Consumer Sciences, Hospitality Management (CONSCI-PH, HMT) 
  Minimum hours: 50 credit hours beyond a master’s degree 

  Core Requirements (5 credit hours) 
 Research in Consumer Sciences (3) 

  CONSCI 7900 Graduate Seminar in Consumer Sciences (1) repeat to earn total 2 credits 

  Choose 15 credit hours) 
   
  PSYCH 6810 (4) 
   
   
   
   
   
   
   
  SOCIOL 6655 Sociological Research Methods (3) 
   
   
   

  (Choose 12 credit hours;  

  -listed in CSFRST) 
   
   
   
   
   

  12 credit hours) 

  -listed in CSFRST) 
   
  _______________________________________________________ 

   
  -  
  CONSCI 7194 Group Studies in Consumer Sciences (1-  
* -

-
-

-

CSFRST 5701 Readings and Theories in Fashion and Retail Studies (1-
-

CSFR
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  CSFRST 6585 Retail Merchandising II (3)  
   
   
  Note:  

  (6 credit hours) 

   (6) 
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-PH, HMT) 
 

Current Requirement Proposed Changes 
Core Requirement No changes 

cs 

 
ESQUAL 8285 
SOCIOL 6655 
 
Remove  
AEE 8850, 8860, 8870 
ESQREM 6625, 6641, 7627, 7635, 7651, 7663, 8648, 8657, 
8658, 8674, 8895 
PSYCH 6820M 6863M 7820, 7821, 7822, 7824 
SOCIOL 8607, 8651 
SOCWORK 8405 
STAT 6301, 6302, 6450, 6730 

 

Increase in credit hours from 9 to 12 
 

 
CSHSPMG 5780 
CONSCI 5333 
 

 
 

CONSCI 7991  
 

 
CSFRST 7574 
CSFRST 7575 

 

Increase in credit hours from 6 to 12 
 

 
CSHSPMG 5555, 5640 
BUSML 8250 
CONSCI 7993 
CSCFFS 5130 
CSFRST 5701, 5710, 5720, 5730, 5575, 6576, 6585 
 

 
 

CONSCI 7991 
 

 
CSHSPMG 7630, 8610 
CONSCI 6020, 7880, 8280, 8894, 8896 

 No change 
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 -MS and CONSCI-PH degrees, e.g., Core, Research, 
 

 -
 

 
 

18 9  

 

 

 

  Adding a course to a program, removing a course from a program, or changing a course 
 

 
 
 
 
 
 
 

 Core – no changes 
 Research – 

 
 – 

 
 – 

 
 – no change  

 

approved in-  

 

e the HRE 
code  

 

 

-PhD, HMT 
Core 0 credits 
Research 0 credits 

 3 credits 
 6 credits 

 0 credits 
Total Changes in Credit Hours 9 credits 
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3-year Plan 
 

PhD in Consumer Sciences, Hospitality Management (CONSCI-PH, HMT)  

 Autumn Credits Spring Credits 

Year 1 
CONSCI 6000 
Research Methods 

 

3 
3 
3 

Research Methods 
 

 

3 
3 
3 

 TOTAL 9 TOTAL 9 

Year 2 
Research Methods 

 
 

3 
3 
3 

Research Methods 
 

 

3 
3 
3 

 TOTAL 9 TOTAL 9 
Year 3 Research Methods 

CONSCI 8999 
CONSCI 7900 

3 
3 
1 

 
CONSCI 8999 
CONSCI 7900 

3 
3 
1 

 TOTAL 7 TOTAL 7 
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 5333 – Workplace  
Autumn 2023, 3 Credit Hours, UG/G 

, TBA 

 
 

This course discusses and applies the key concepts and strategies - - to achieve a greater sense 
of happiness and wellbeing in the hospitality/service workplace. 

  Since 
 

challenges endured by those hospitality/service workers whose roles require close ns with customers if they 
are to provide the outstanding customer service necessary to establish a long-term customer-

 o produce the 
 

 way is not a true expression of the hospitality/service employees’ feelings. The second relates 
to the hospitality/service employee’s ability to connect w  deep 

 
eived by 
 this knowledge is well established, there 

 many challenges in having to adjust when they are 
preparing to enter the hospitality/service workforce. 

 them sustain the 
sense of happiness and wellbeing needed to successfully modify their innermost feelings 
expressions required in their hospitality/service job roles.  

 
This is a stand-  various hospitality/service workplace 

 study and in any service work 
environment. 

 JR, SR or Grad Standing  
 None 

 
l understanding of the key concepts 

  

 Describe the sources of hospitality/service workplace happiness and wellbeing. 
2. es that they could adopt to enhance their own sense of hospitality/service workplace 

happiness and wellbeing. 
3.  

ity/   
4.  some of the 
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5.  
 Finding happiness in the Classroom, 

-  
6.  employees’, happiness, 

and sense of well-being. 

 
 No required textbooks 

 

 –  York. 
2. –  York. 
3.  
4. ng to well-  service 

-  
5.  

-  performance. 
-  

6.  consequences 
of c  

-  
 - e toward oneself. Self and 

–  
  

-and other- -  
   Assessment, 

–  
  

 –  
 -  

 –  
  between 

 –  
 Jung, H. S. and Yoo  

 Contemporary Hospitality 
–  

  
 Manageme

4–26 

C  
 

 

 

 

 

 

g   
Rev  30 

r  30 
roject 2 40 

TOTAL 100 
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review   

 answers are intended to assess students 
understanding of the topics covered in the class. 

e  

 -class 
se inform the  

  Each student is required to complete a “happiness mirror” project. This project 
should be based and e. The case should 
outline the context and circumstances of a recent hospitality/service experience or feeling of unhappiness that you have 
encountered. The project should consist of a  should be divided into four 

 

  when it occurred, 
 of unhappiness. 

2.  unhappiness based on what 
you learned in this class. 

3.  might take up to 
 employee’s life. 

4. Do you believe that a general state of happiness will lead to a hospitality/service employee’s workplace 
 

-  -inch margins 
 top of 

 
 

 
 

site  
 above will 

receive reduced points.  

 

 Each student will select two of the statements below and will undertake a combined 
research and  
that are, in your view, inter-related in terms of their meaning. Their combined message will then be stronger than any 
one individual statement. 
doing this  answers. This 
assignment is intended to allow students to understand the importance of building happiness and wellbeing within 

 today task at hospitality/service work place. 

  possible – thus we 
create the impossible. 

2.   without are one 
and the same, we have wisdom. 

3.  everything that 
comes along their way. 

4.  
14



5. eggar. 
6.  

on earth. Then the whole universe will conspire to help you achieve it. 
   
  works. 

 due diligence 
 illustrate your all-rounded 

 
must use other  videos, and discussions with others to help you to understand 
and explain these statements further and its relevance in the hospitality/service workplace context. Following are 

 
Remember, the more comprehensive you are, the higher your grade will be! 

  understand the 
underlying meaning. Based on your understanding, explain and illustrate how this statement relates to the 
discussion on happiness and wellbeing as a future hospitality/service employee in the workplace context. 

2. Your grade will depend on your ability to interpret the meaning of the statements chosen and 
to yourself and to the hospitality/service workplace. 

3. You may use research, interviews and discussions to establish and illustrate your viewpoint with reference to the 
n of the statements. 

4.  statements as 
relevant to the hospitality/service industry. 

 

 Cover page – Title of the project  
2.  
3. Synopsis -  you have chosen 

them and more importantly, what inter-  chosen statements. 
4.  

that is derived from the two theme statements. Divide this main body into various sub-
separate subheading. These sub-  
forward. Thus, using various sub- ress your thoughts, ideas and 
understanding about the two chosen statements and how they relate to the meaning of happiness and wellbeing 
of an individual and his/her future hospitality/service workplace environment. 

5. Conclusion –  you have for 
yourself and others in terms of what one could do to enhance happiness and wellbeing in the hospitality/service 
workplace. 

 individual project 2 
should demonstrate a good understanding of the literature and the development of conceptual framework for your 
study. Therefore  in individual project 2, and discuss the 

 

 The project should b
-  -inch margins on all 

 
ude a list of references on all sources of 

 
 The r  

numbers,  volume, 
15



website address and the date 

carmen drop box.

Late submissions will not be accepted.

Week
Or of Happ llbeing 

2 Understanding the “source of happiness and wellbeing” of hospitality/service 
employees

Video Case Study

3 Training hospitality/service emp “happiness and
wellbeing of everyone around us” Discussion

4 The power of hospitality/service employees “ states or belief and 
” as key factors for happiness

Video Case Study
Review and Discussion 
Review 

5 The roles of “anger, rules and compassion” of hospitality/service employees Story Nar
Discussion

6 Understanding the of “forgiveness” l component of happiness 
and wellbeing of hospitality/service employees  

Video Case Study
Review and Discussion

“giving” as the key driver to hospitality/service employees personal
achievement and sense of happiness Discussion
The random act of “kindness” of hospitality/service employees
on happiness, rela and friendship.

Video Case Study
Review and Discussion
Re

employees to nurture 
happiness and wellbeing.

S
Discussion 
Review

and wellbeing of 
hospitality/service employees.

understanding for 
hospitality/service employees and its

Video Case Study
Review and Discussion 

16



 Understanding the power of qu  hospitality/service 
employees to gain happiness 

Video Case Study 
ject 2 

  hospitality/service 
employees in achieving happiness. 

Video Case Study 
Review and Discussion 

 The role of trust and interdependence as key elements that are required by 
hospitality/service employees in achieving happiness and wellbeing. 

 
Discussion 
Review Ques  

 The importance of physical exercise for the mind and body that 
hospitality/service employees to gain happiness and wellbeing. 

 
Discussion 

 Review and Discussion  
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 5130 –  
Spring 2024, 3 Credit Hours, UG/G 

, TTH 12  to 0  

 
 

 

 
 and ECON 200   

 
 

  
  
 

  

C  
 

 

 

 
 

 

 

 

 

 

 
 

  

 

 
nd 

g   
 600 

 350 
   

 1025 
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 5555 – C  
Spring TBA, 3 Credit Hours, UG/G 

TH 3 15  to 6 00  

 
 

  

 
is an advanced, cross listed course for Ho  Studies programs

  
 Senior or Grad standing  

 
recomm   

 
 

 L  
  

   
  

 
   
   

 
 

 

 Service  
  
 -  

-class 
used as a reference and provide valuable  

  
  
  

 

C  
 

g   
 150 

 50 

20



 

 

 

:  
 

 -class  
 

  Once in 
 please let me 

  course grade 
 -up 

 
 

materials covered  

 

  
 source on a cur

  more 
 

 
 

  
 

 
  

  
  
  
  
  
  
  
  

  
  

:  
 -  cover 

 -
ss prior  

  

  
  
   

 -
  

 2 300 
 500 
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 -  
 

  
 

 

  
  

 
  

and peer  
  

 
s  

 
  report -15 pages for 

undergraduate students, 20-  
  

 
 

management  
 

 
  

 –  
  

 
  

 –  
  

 
  

 –  
  

-  
 –  

  desirable service 
 

 
 –   
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  important component of 

 
  

  
 

 
  

 
  
  names of group 

 
  

  
  

  

C  

    
1  1  

2  
 1-5  

3 Customer Gap 1-2  
Current event am 2 

4 Consumer  1-4  

5 T  Listening Gap 1-2, 4-5  
 

6  1-4  
  1-2, 4-5 Current 5 
 formance Gap 1-2, 4-5 Current  
  1-5 e 3 

10 Spring Br    

11 p 1-2, 4-5  
 

12  1-3  
 

13  1-4  
14  -4 1-5  
15  5-  1-5  
16  1-5  
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:  

 5575 – of  
Autumn 2023, 3 Credit Hours, UG/G 

, TBA 

 
 

This course is an in-depth study of research and social science theories applied to appearance and dress as 
. 

 
-  

   
   

 
 

1. the social-  aspects of dress and 
appearance. 

2.   
3.  and cultural 

parameters. 
 -  aspects of dress and 

appearance. 

 
 

 . 

 
 

 

 

 

 

 

 

 

  a seminar, students 
 

 

g   
 

Discussion Leader – 100  
 x 6 – 60  

-class discussion – 90  

250 

 
 (18- – 200  

 – 50  
250 

 500 
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-   
 

   

 
p  

  prepare 5-
 -

  

-  of your analysis (main 
 

 
  

  
 

  
 

 
  

 framework/model that 
 

  

Th  
 

 
the  

  
 discussion leaders of those weeks and/or the instructor. 

 chosen social-
 

literature related to the theory, and a 
--   

 
 

and appendices; it is -  well 
-  

student will also present the research orally to 
 discussed in class. All papers are due the last week of class. 

 

1.  
a.  

  
c.  
d.  
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2.  
a.  

  
c. o study 
d. –  

may appl  
 

 research. 
e. –  

3. Method 
a. –  

. 
 –  

 
 

 
c. – how will you procure your sample. 
d. –  

-scales, typical items, and how the 5-point 
 

and how you will pre-test them and  
e. – how you will actually collect your data. 
f. Data analysis –  data. 

  
5.  

C  

 g    
1 ,  

  
Johnson, K., Joo, J., Kim, M., & Lennon, S. (2008). Dress & Human Behavior: 

 26(3), 3-22. 

1-3  

2 - - - - 
 

 
- - discrepancy? 

  
-  

1-3  

3  
 

 
-  

-  
 

- 
-  
-  

1-3  

  
 

 

1-3  
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-  
 

 
 

-26. 
 

s as a 
  

-  
 

 
-  

5 -  
 

 
 

 
-  

 
 

-  
 

 
-  

1-3  

6  
 

-  
-8. 

 
 

  
-326. 

 
 

behav -   
-  

1-3  

 -  
 

 
 

-  
 

 
 K.K.P. 

Johnson & S.J. Lennon -32). 
 

 
 A 

 
-  

1-3   

8  1-3  
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-  
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 and 
-  

9  
 

 
 A 

revi  dress: 
-  

 
 

  
a  -  
 

 
 and 

-32. 
 
Be  

 
-  

1-3  

10 -  
 

-  
 -  

 
 

 
 

 
-  

1-3 os  

11  
 

 
-  

 
 and 

-  

1-3  

12  
 

- - 
 

  
-  

 
 and 

-  
 

1-3   
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- - 

 and 
-  

 
 

 
 -  

1-3   

 LA – Work    
15  1-  ons 
16  1-  ent  
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:  

 5701 -  
Autumn 2023, 1-4 Credit Hours, UG/G 

, W 4 0  to   

 
 

 program who are engaged in 
 

, -re
an  

 

 
Grad This course is a requirement for the master’s degree in the fashi   This course 

 
 

- topics of  This course provides 
 

 
 SR or Grad Standing  

  
es and in -concept, understanding the scope of the 

  

 
  

  
  
  
   
  

 

 
 

 
 

 

al 
Numerous peer-  

 

 

st   
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-  fashion 
 

 

 
 

 
 

 
 

 

 with the credit 
 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

g (1cr)  (1cr) 
-  ent 150 

Discussion Leader   250 
 00 

i  100 
 1200 

g (2cr)  (2cr) 
-  ent 150 

Discussion Leader  2 es  250 
20 35   

i  100 
 1200 

g (3cr)  (3cr) 
-  ent 150 

Discussion Leader   250 
  

i  125 
 1200 

g (4cr)  (4cr) 
-  ent 100 

Discussion Leader  2 es  250 
25 30  50 

i  100 
 1200 
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and present   Your 

 

  
  

 List 3-  
 Li  

  

 Ther
  

  

  
 

  present 
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Beh view and  

 
-  

 

3 

 Grad Student Content 
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 Grad Student Content 
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12 

 Grad Student Content 
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13 
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and discuss outcomes 
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:  

 5710 – -  
Autumn 2024, 3 Credit Hours, UG/G 

Person, TBA 

 
 

An in-depth study of research and theories as applied to corporate social responsibility and ethics as related to service 
industries such as retailing and hospitality management. The topics examined in this class are increasingly important to 
professionals working in all aspects of the fashion retail and hospitality industries. We will examine corporate-social- 
responsibility and sustainable decision-making. We will also consider the role ethics plays in these decisions considering 

 
industries. 

 
 senior UG students in Fashion 

and Retail Studies. Students in other graduate and undergraduate programs with an interest in the topic may enroll. 
 

 CSFRST 3330, SR standing; or Grad standing  
 Student should possess a general understanding of ethics (such as would be presented in an 

undergraduate introductory ethics course) as well as a general knowledge of the fashion industry and have an ability to 
 

 
B  of this course, the student should be able 

 

1.  responsibility in the 
service industry. 

2.  in the service 
industry. 

3.  in the service 
industry. 

4.   industry. 
5. Design, develop, and propose original research focusing on ethics and corporate social responsibility in the 

service industry 

 
 

text for this course which is forthcoming as an open-  

  
 

-  books (posted on 
Canvas or available online) is included in the Course Schedule. 

 selected for the week 
they lead the class. 
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 available through 
 

t.html  

A , the followin  

   
 ons. 

-  HMGT or FRST (HRM) 
graduate student, and have not taken research methods yet, this book will be used in Dr. Paulins’ research methods’ 
course. 

 
 

 

 

 

 

 

 

 

 

  graduate seminar, 
 seek opinions. Students are expected 

lass, to prepare readings and any assignments prior to class, and to contribute to the 
discussion in the course materials in a meaningful 
assignments, it is necessary for ngs to be completed prior to class. 

  and leading 
discussions and to contribute to the learning process (group knowledge) of the class, (b) to 
skills and (c) demonstrate ability to thoroughly analyze problems and 
viewpoints. 

 As the discussion 
leader, you need to do the following before the class period during which your 

 to the class topic for that week and post them on Carmen; 
 

 

 -
 

by Week 3 of the class and your second set of readings posted by Week 10 (you can certainly post these earlier if you 
 Carmen 

your weeks by Week 2 of the semester. 

g   
– ) 

Discussion Leader (200) 
-Class Discussion/Pa cipant (100) 

300 

Research – )  200 
 100 

Methods’  100 
Final Research Proposal (  100 

  100 
 900 
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- - relevant discussion; 
 resources and content. 

  analyzing, synthesizing, and 
summarizing research. 

 or topics assigned for 
weeks 1 through 14  These are to 

 
assigned  

 
 

whole, or  
 

ideas. 

cles. 
simply a summary, but rather goes beyond the original 

 (1) depth of the 
 and (6) clarity of 

– – 15. 

 Each graduate student will complete an original research proposal applying a chosen 
theory applicable to the study of corporate social responsibility. There are many theories to choose from depending on 
your focus (e.g., consumer behavior, labor issues, soc/psych, etc) The proposal mu
literature related to the theory, 
--e.g., survey  your 
paper, and we will have discussions in class. 

The research proposal paper will be graded based on the criteria below which we will discuss in-depth  

  
 20% 

Review of Literature 
1. Background discussion relevant to topic (15%) 
2. amework (10%) 
3. ns (5%) 

30% 

Method 
1. Present id  
2. Who is your sample? How will you  your sample? 

20% 

References/Appendices 15% 
ng, use of APA subheadings,  15% 

L: 100% 
 

 

Week      

1 8/24  1 

Carroll, A. B. (2008). A history of corporate 

corporate social responsibility, Chapter 1. 

Syllabus & Course Set-up 
Readings on Carmen 

2 8/31 Social 
Responsibility 

1 
2 

Fischer, J. (2004). Social responsibility and CH. 1 
Readings on Carmen 

38



& Ethics 
Theories of 
CSR 

Business ethics, 52(4), 381-  
 
Lee, M. D. P. (2008). A review of the 

 
reviews, 10(1), 53-73. 
 
Melé, D. (2008). Corporate social 

handbook of corporate social 
responsibility, 47-82. 

3 7 Consumer and 
their Demands 

2 
3 
4 

Cavender, R., Howell, A., Hillery, J. L., 

of their ethical 

 

Technology, 2(3). 
 

–
behavior gap. Journal of Business 

-2767.  
 

(2016). Care and commitment in ethical 

–behaviour gap’. Journal of 
Business Ethics, 136(2), 251-265. 

CH. 2 
Readings on Carmen 

4  
Corporate 
Culture/Missio
n Statements 

2 
3 
4 

McGrath, A. S. (2012). Fashioning 

can support environmental and human 
well-being. Sustainable Fashion, 1-24. 
 
Seppala, E., & Cameron, K. (2015). Proof 

12(1), 44-50. 
 
Spreitzer, G., Porath, C. L., & Gibson, C. B. 
(20
to enable more thriving at work. 

 Dynamics, 41(2), 155-16 

CH. 3 
Readings on Carmen 

5  

Management, 
Supervision, 
and Ethical 
Workplace 

 

2 
3 
4 

Boddy, C. R. (2011). Corporate 
psychopaths, bullying and unfair 
supervision in the workplace. Journal of 
Business Ethics, 100(3), 367-  
 

CH. 4 
Readings on Carmen 

39



Rezapouraghdam, H., Alipour, H., & Arasli, 

 hospitality employees’ 
sustainable behavior. Environment, 
Development and Sustainability, 21(4), 
1583-1601. 
 
Upchurch, R. S. (

Hospitality Management. 

6  

Ethical 
Cons
in Product 
Design and 
Services 

2 
3 
4 

consumer eco-fashi

 
 
Macchion, L., Da Giau, A., Caniato, F., 
Caridi, M., Danese, P., Rinaldi, R., & Vinelli, 
A. (2018). Strategic approaches to 
sustainability in fashion supply chain 

-28. 
 
Shen, B. (2014). Sustainable fashion supply 

-  

CH. 5 
Readings on Carmen 

7 10/5 Manufacturing
/Sourcing 

2 
3 
4 

Sweatshops and respect for persons. 
Business Ethics Quarterly, 13(2), 221-242. 
 

Fashion CSR by global brands vs. social 

Plaza collapse in Bangladesh. Media Asia, 
44(3-4), 135-141. 
 

the fast fa
documentary Films The True Cost (2015) 
and RiverBlue (2017). Asian Women, 

-67. 
 
Zwolinski, M. (2007). Sweatshops, choice, 

 
-727. 

CH. 6 
Readings on Carmen 

8 10/12 and Prom
- Fashion 

2 
3 
4 

Guedes, B., Paillard-Bardey, A. C., & Schat, 

framing message and target audience. 

CH. 7 
Readings on Carmen 

40



62(2), 124-126. 
 
Jacobson, J., & Harrison, B. (2022). 
Sustainable fashion social media 

 
 

-177. 
 
Kwon, K., & Lee, J. (2021). Corporate social 

content analysis of the fashion industry's 
CSR  

l 

  and Prom
– Hospitality 

2 
3 
4 
5 

conceptual framework of brand image on 
customer-based b

ism 

 
Research and Development, 2(11), 1-16. 
 

 and home-

Contemporary Hospitality Management 

CH. d 
Readings on Carmen 

10 10/26 

Ethical 

for Selling 
Services 

2 
3 
4 
5 

from the sustainable supply chain 

-187. 
  

sustainable hospitality supply chain 

behaviors. 
hospitality managem -116 

CH. 8 
Readings on Carmen 

11 11/2 
Personal Ethics 
and Mission 
Statements 

2 
3 
4 
5 

 
Revisit CH. 3 

Readings on Carmen 

12  

Slow 
Movements, 
including Slow 
Tourism and 
Slow Fashion 

2 
3 
4 
5 

-265. 
 
Lee, E., & Weder, F. (2021). Framing 
Sustainable Fashion Concepts on Social 
Media. An Analysis of slowfashionaustralia 

Read  
cases 2.2 (p. 36) and 3.1 (p. 

44) 

41



 and Post-
 

 
Miretpastor, L., Peiró-Signes, Á., Segarra-

-

to protect the environment. Sustainability, 
Social Responsibilit
Tourism and Hospitality; Parsa, HG, Ed, 
317-  
 

Journal of Travel Research, 55(2), 205-  

13 11/16 Wrap-Up and 
Review 

2 
3 
4 
5 

 
All 

Friday, 11/11 

14 11/23 Holiday Break   Holiday Break 

15 11/30 Pres  

2 
3 
4 
5 

 

Pres  

16 12/7 Pres  

2 
3 
4 
5 

 

Pres  
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:  

 5720 –   
Spring 2024, 3 Credit Hours, UG/G 

, TBA 

 
 

 
 

– – e 
  

 
 

 
 

 may 
enroll  
 

 and anding; or Grad standing  
  

 
  

 
 

   
   
    
  

 
  

 
 -   
  

 
 

 
-  ks (posted on Canvas or 
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s, body,  

 
 

 

 

: CO 1, 2, 3, 4, 5, 6, 7 

 
 

  
–  

   
  
  
  

 
 readers som

 

 
 

 

  
  

  
 – tems listed  

: CO 1, 2, 3, 4, 5, 6, 7 

 
  

des and 
  

-  
 

  
 

g   
 250 

and  350 
er-  150 

- ue in  (present or 
 500 

 1250 
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-   

 

   
 – be sure to include all assigned  
   
  
  

- : CO 1,4, 5, 6, 7 

-  
 

  points per class 
session -  assigned readings and 

  

- G: :  

 
a meta-  
(mostly peer-   

 
 

 
nted and discussed -  

  

 -  points) 
  paper – -on-one 

  

yle 
  

 
assembled  

 –  
 

  
  

  

 subtopics; 
component; ability to engage peers in discussion 

  

  -
- -67, 212, 307 
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W      

1 Economic 
Concepts 

1 
3 

 
 

Systems -   

 

2 

our Current 
 

Contemporary 

 are 
rooted in Historic 
Economic (and 

 

1 
2 
3 

market   
 
Ha-

 industry 

-  
 
Ha-

  analysis 

-  
 

 
-  

 

3 

to 
 

 
 

1 
3 
4 
5 

  
 36(2), 

104-  
 

  

 
-  

 
-

 Guna 
-  

 

-20 

 

4 

Ancient History to 
– 

Economic Systems 
 
 

1-7 

- 
 

 

 

 -  
 

– 
 impacts on 

 0(4), 300-  

-analysis topic 
proposal due 
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 opportunity analysis 

 Economic, 

 -
300 

5 
Empires and 

ry 
Emergence 

1-7 

 
 

-
 -
 

 

 Trade regimes and 

 
-  

 
rn 

 eastern 
-  

 

 -  

 

6 

 
– 

 
And 

 

1-7 

-  16 

-  
 

 
Hodges, N

 on 

- 
 

-to-  
 by 

 -
 

 

7 

Slavery and 
Servitude and 

 
 

1-7 

  Bloomers reveal 
-  

 

 
-  

 

 
Economic  

1-7 -  

-204 

-analys due 

 
Beauty Standards 

on 
1-7   
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Economy -  
 

 -
 -

155 

10  
Consumer 

 

1-7 

 
retailer

 -  
 

 -
(1), 45-

 

 

11 economic 
 

as Human 
 

1-7 

 
-  

 

 
-24  

ussion  

12 -analysis 
papers 

6-7 

 
-

re  

13 -analysis 
papers 

6-7 

 
-

re  

14 -analysis 
papers 

6-7 

 
-

re  
 

 

 

48



 
 

:  

 5730 – F   
Autumn 2023, 3 Credit Hours, UG/G 

Hybrid, TBA  

 
 

 
 

 

 
This is a graduate/senior-level advanced course in Fashion &  

 CSFRST 2371 or Grad standing  
 Stu   

 
 

 Develop the ability to connect apparel design ideas and sourcing decisions with intended and unintended 
 

 Analyze environmental policies and their impact on  
   
  

fashion-related environmental challenge  

 
 

 Books 

 

 
 

 

 

 

 

 

 

 

 

 

g   
Sustainable Fashion Research – 
Discussion Leader 

100 

Garment Red
Assessment 

200 

Video Case Analysis 150 
Wa  

 
Research Proposal 

 

 
150 
200 
200 

 1000 
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: Each student will be responsible for leading the class in a 30–45-minute discussion based on the 
-3 people to lead a  

 

  
   
  
 One-   

o Purpo  
o  
o  

 Upload report on Canvas 
  

o Dem  
o  
o  
o Overall professionalism 
o Thoroughness of summary report 

: Using environmental impact tools, students will develop an impact assessment 
of a garment sample and report on strategies that could be used to redesign the garment in order to reduce its 

 

:  its 
  

– : will focus on the management of post-
develop  

- ng strategy or business model that demonstrates the 
 

-  This proposal should include a review of relevant academic literature and a proposed 
methodology for managing post-  

 

 ea    

1  
-49  Discussion Leader Sign-up 

2 

 
 

-  
 
Chen, H-  

-261 
 

-Y., and Mok, P-Y. (2  
 

Ecological Indicators, 13, 66-  

3  

3 
 

 
-  

3  

50



 
-Y., and Mok, P-Y. (20

 
 -62. 

 
Shen, L., Worrell, E., and Patel, M.K. (2010), ‘Environmental 
assessment of man-

 260-  

4 

 
 

-  
 

 (2021). Business transparency 
and willingness to act environmentally conscious behavior: Applying 
the 
Global –  

1 
3  

5 

 
 

-  
 

 

 with chemical oxygen demand. Ecotoxicology and 
Environmental Safety, 166 –62. 

1 
3 
 

Video Case Analysis 

6 

 
 

-  
 

 

assessment ), 
–  

 

Life 
compared 

 –103 (2006). 

1 
2 
3 
 

Statement Due 

7 

-of-   
 

 
–  

 
 

ssing and recycling (pp. 233-
 Cambridge, UK: Woodhead Publishing. 

2 
3 
 

 

8 

E   
 

 
Sustainability. IEEE 
Engineering Management, 

–  
 

2  
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- Siddall (2022) Young Consumer 

Fashion -  

9 

 
 

Huang, K. 
laundry: Flow to wastewater treatment plants or release to receiving 
waters through 

 
–  

2  

10 

 
 

of sustainable apparel product development: A case study of Eileen 
Fisher’, -  
 

for lackburn (Ed.), Sustainable apparel: 
, -  Cambridge, UK: 

Woodhead Publishing. 
 

 
 

 

and -  

1 
3  

11 

 
 

 
A  

 
–  

 

in sustainable design of apparel using post-consumer recycled 
clothing’, -  

1 
3 Assessment 

12 

 
 

Ulasewicz ( -
 Fairchild Books 

1 
3  

13 

 
 

 
Legardeur (2022)  

Fashion  

1 
3  

14 
 

 
 

3  
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role of sustainab  
 

-266 
 

 
business responses to fashion e-commerce’s environmental impact, 

 
-  

15 P   
1 
2 
4 

 

16 P   
1 
2 
4 
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:  

 5780 – Lead for   
Autumn 2023, 3 Credit Hours, UG/G 

, TBA 

 
 

This course introduces leadership theory at two levels – the individual level (people as leaders) 
level (companies as leaders). This course provides both an in-depth 
how it applies to real-  n opportunity 

  
 

 
 - -

-pro . 

 
 SR or Grad standing  

 e 
to undertake this course. 

 
 p 

 
 

1. Describe and evaluate leadership theories, styles and philosophies in a service industry context; 
2. arious ethical principles related to managing in the service industry; 
3. -  

 
4. -  aims, mission, vision, value 

and strategies; 
5.   

 
: No required textbook 

 readings listed are required 
 be available through Carmen. 

1.  
leader-  Research, 122, 1-13. 

2.  
- -encoding schemas, The Leadership Quarterly, 31 – 101373 

3.  
 

Studies, Vol. 26 (2) 217-236. 
4. -  and l

-  
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5. - 
  (5) pp 574-  

6.  
 237-245. 

7.  leadership and other traps in 
leadership studies, The Leadership Quarterly – -  

  
and social sk  -  

  
 30, 111-132. 

10. - cultural management., 
-  

11. Toward an 
-member exchange 

-451. 
12. rogress, 

 pp76-  

 

1.   
2.  Leonard A. Schlesinger 

 
3.  -  
4. -  

 
 

 

 

 

 

 

  
 

1.   
2.  

 
3.  per review assignment. 

- - : This assessment task is an individual research project on 
 

and weakness. -------  

1.  
 ey 

points,  best illustrates 

A g   
, 10 x 4 40 

ct 1 20 
  40 
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 use relevant literature and examples to 
 

- : 

  

 project, you will demonstrate 
 

 
 

  you are required 
 

  
 

  about 12, 
 

 Students will gain the opportunity to demonstrate their ability to serve as a leadership 
 

 
report should b  

 
leadership concepts in a clear, concise and easy to understand manner to new employees. 

 project will 
 

 
  

  Discuss 
 through the ideas discussed in the 

  

 
  

 

     
1 

the Course 
   

2  1 k (2021)  
3  vs 

 
1   

4 Leadership 1  Review 1 answer submission  
5 ait Approach 2   
6 Leadership – Behavorial and 

nal Approach 
2 Thompson and Gla   

7 T  2 Gao et al. (2020) Review 2 answer submission 
 Authen  3   
  4   

10 Servant Leadership 4  Review 3 answer submission 
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11 Culture and Leadership 3 Tsai (2011)  
12 Leader- eory 5 Lloyd et al (2017)  
13  5  Review 4 answer submission 
14 Review and Discussion    
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:  

 6576 – Global  
Autumn 2023, 3 Credit Hours, G 

Hybrid, TBA  

 
 

 
  

 
This ourse in Fashion and  

 T 2372 or T 2371 
 ents and rs 

and bra  

 
 

  
s  

   
 the  
  

  

 
 

  
 

  

 
 

 

 

 

 

 

 

Q   -   
 o 

 
   

A g   
 50 

 100 
 250 

 50 
 150 

 600 
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: -  
 

:  
  in the case studies 

 
 

the case study  and 
 

 

 

 -  
- -  

 
  Case studies can b  

  
  

 
 

:  and 
-  

 
- 

Fashion Law,  

:  beyond its 
 

 -
  

 an 
 

 

 

     
1 Cour  

n 
 

1   

2 ustries 
ain 

1   

3   2  
 

5 
 

Trend  
4  2  

3 
5 

 
5 isions 2-3 Case sis 2 

 
-in 1 

 
 

T  
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6 
ain 

3  6 
 

7  3  
 

-in 2 

7 
 

 
 Fashion Consumers 1-2  2 

9  in 
Fashion Chain 

2  
u  

 

4 
 

Trend  
10  in 

the Fashion Chain 
2  9, 10 

orts 
11  2-3  

 
11, 12 

 
Trend R  

12 ners 2-3   11, 12 
Trend  

13 Co  
Fashion Law 

1-2   
s 

brands 
 

14 ashion 
Lu  

1-2 ect  

 
ehind the 

 
15      
16     
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:  

 6585 –   
Spring TBA, 3 Credit Hours, G 

TTH – 10  

 
 

 Analysis 
 decision making, 

planning, and control of merchandise. Development of Seasonal Buying plan, decision making based on buying plan 
performance. Analysis  

 
 Grad standing  

 Students are expected to have experience nd a basic kn dising 
 port the retail oper   

 
By the end of this course, students  

1. scenarios then make 
 

2.  produce 
scenarios that manipulate cost, markup, and retail price. 

3. ising context. 
4.  turnover. 

 Six-   both 
dollar planning and merchandise assortment planning. 

6. Demonstrate ability  
7.  
8. successful ne  
9.   

 
 

 
 

 
 

 

 

 

 

 

g   
-Class Tophat Qui  200 

ase Studies  
Buying roject 300 
Develop Case Study  

 1125 
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: – all are 
indicated ss; in-

 the content. 

- : 
  

- : -xy 
 

1. : 
 for the store you choose in this project. 

The company should have reported sales increase/decrease % for the past 3 years. Research and report the 
 

a.  
b. The company’s annual sales volume for the previous year 
c. Sales increase/decrease % for the past 3 years 
d. /format for sales and sales volume 
e.   
f. Target customer in terms of demographics and psychographics 
g. or the rest of the project 

2. -  
a.  Conduct 

 so that you can present a trend analysis for the 
 

b.  You 
 chose. 

c. -  total 
 should have at least 

 
much that means you can pay for each piece.  

d.  for the 
ember that the number of styles, colors, and 

be based on the model stock you have determined in the step 1-  name the kinds of styles, 
 you choose these styles and colors. 

e.  merchandise 
that doesn’t have a fashion-  
store your chose or you can choose one of y  

f.  
 

g.   
styles and colors. The trend board should be electronic – a one slide visual. 

3. -January 20xy, -
t. -

selected. This is an 
spreadsheet 

  
es 
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a.  
you have selected for t   

 Step 1-  
 Step 2-  
 Step 3-  
 Step 4-  
 -  
  
  
  
  
  

b.  
  
  
  
  
  
 Commitments 
 -to-  

c.  
 Dollar planned sales for each month and total 
  
  
  
 ch month and total 
 –Commitments 

: -life fashion/retail industry 
current or historic  

1. appropriate  
2.  
3.  

 
4.  also 

addressing the consumer climate and the company’s mission and values. 

C  

     
1 Class rod  1 Rev

 
Tophat  

2 Analy  1 ising  Tophat 
 

3 ricing Strategies 1-2 pricing Tophat 
4  1-2  Tophat 

2 
  2-3  Tophat 

Buying  
6  3  Tophat 

63



 
7 

S 
  Tophat 

8 ise Assortment 
Strategies for Change 

 Case in Geigers Case Studies, pg. 46 Tophat 
 

9  4  4 The Ret  Tophat 
B roject 2 

10 
 

4-6 -month d 
Components 

Tophat 
 
 

11 Dollar and Ass  6-7 d Tophat 
12  8 , Terms of 

Sale 
Tophat 

 
13 Share Buying  9   
14  9   

  1-9   
Buying  3 
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 5640 –  
Spring 2024, 3 Credit Hours, UG/G 

, TH 3  to 6 00  

 
 

Designed to provide students with an intellectual and hands-
and hospitality entrepreneurship. 

 

 
 JR, SR, or Grad standing  

 
entrepreneurship, social media, echnology. 

 
 

 hotels, and events with a 
. 

2. Design a service- rm. 
3. . 
4. 

. 
 

. 
6. . 
7. 

. 
8. Design service- . 

 Work as part of a management team in a reality- . 
 

. 

 
 

- d reading materials for class discussions, assignments, 
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r in-

 
2. 

 
3. -

aware of class announcements, assignments, date and/or classroom changes & materials covered in class. 

 

 To help educate your peers and myself on emerging trends and strategies in the hospitality industry, your team is 

mi
 

2. 

 
3. Below are some suggested sources for the current ev  

a.  
  

c.  
d.  
e.  
f.  
g.  
h.  

4. 
 

 

 

g   
  

  
 300 

Group roject  
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 Current event not turned in 24 hours   
 vant to strategic management. 
 er, analysis of the current event is weak. 
  are weak. 

 nal discussion  
 

 

 to maintain the 
university honor code.  

2. -
- red 

 
a.  

  
c. . 
d. -

 
e.  make an 

 
3. -

 

 

 –  
a. 

 
2. –  

a. 

research instrument.  
3. –  

a. 
-  

4. –   
a. 

 
 –  

a. 

 
6.  

a. 
t 
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7.  

a. 

your area of focus. Therefore, you are re

 
 -

assignment.  
8.  

a.  
 

 
ge  

-  
highest industry standards. 

80-  
 

70-  r
limited industry standards. 

60-6  
 

-  
 

0-   
 

 

 

 . 
 . 
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C  

     
  3   

2  to Services 
 

-4, 
 Discussion 2  

3 Customer  
Cus ons -  Discussion 3  

4 Consumer Research 
 -  Discussion 4  

 Service Recovery 
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Aaron,

We can offer concurrence for 6655 to be included. However, 6710 is not open to students from other 
departments. This is a course designed specifically for our graduate students to shepherd them through 
completion of their 2nd year paper / MA thesis. Students must have a draft completed and it requires that 
the instructor to have quite a bit of subject-matter specific knowledge to work one on one with them and 
also for students to workshop their sociological analysis with each other. 

Best,
Kristi

Kristi Williams
Professor and Chair
Department of Sociology  
The Ohio State University
238 Townshend Hall, 1885 Neil Avenue Mall, Columbus, OH 43210-1222 
williams.2339@osu.edu / sociology.osu.edu

From: Bagent, Aaron <bagent.14@osu.edu> 
Date: Monday, October 2, 2023 at 9:20 AM
To: Williams, Kristi <williams.2339@osu.edu>, Downey, Douglas <downey.32@osu.edu> 
Subject: Concurrence Request - Sociology

Good morning,
  

concurrence to add a couple of Sociology courses to their PhD in Consumer Sciences, Hospitality 
  

  
1. SOCIOL 6655 Sociological Research Methods
2. SOCIOL 6710 Design and Analysis of Sociological Research

  
Does adding these courses to their program have your concurrence?

Aaron Bagent
Curriculum Specialist
College of Education and Human Ecology Office of Undergraduate Education
The Ohio State University
A100 PAES Building, 305 Annie and John Glenn Ave, Columbus, OH 43210
614-292-7190
bagent.14@osu.edu
Pronouns: he/him/his
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From: Allen, Ann
To: Bagent, Aaron; columbuspachamama; Pasque, Penny
Cc: Errante, Antoinette
Subject: Re: Request for Concurrence - ESQUAL
Date: Tuesday, October 3, 2023 11:49:12 AM

Yes, Aaron. Educational Studies provides concurrence for Human Sciences to place ESQUAL 8285 on
their Ph.D. program plan.
 
Thanks, All,
 
Ann
 
Ann Allen, PhD.  |  pronouns: she/her/hers
Associate Professor, Educational Policy 
Interim Associate Chair, Department of Educational Studies 
College of Education and Human Ecology 
The Ohio State University 
301A Ramseyer Hall, 29 W. Woodruff Ave., Columbus, OH 43210 
614-292-0289 
Allen.952@osu.edu 
-- 
 
 

From: Bagent, Aaron <bagent.14@osu.edu>
Date: Tuesday, October 3, 2023 at 11:46 AM
To: columbuspachamama <columbuspachamama@gmail.com>, Pasque, Penny
<pasque.2@osu.edu>
Cc: Allen, Ann <allen.952@osu.edu>, Errante, Antoinette <errante.1@osu.edu>
Subject: RE: Request for Concurrence - ESQUAL

Good morning everyone,
 
The program is only anticipating 1-2 students enrolling in the course.  Is that okay?  Does this have
your approval for concurrence?
 
Thanks!
 

Aaron Bagent
Curriculum Specialist
College of Education and Human Ecology Office of Undergraduate Education
The Ohio State University
A100 PAES Building, 305 Annie and John Glenn Ave, Columbus, OH 43210
614-292-7190
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This Message Is From an External Sender
This message came from outside your organization.

    Report Suspicious    

bagent.14@osu.edu
Pronouns: he/him/his
 
 
 

From: Antoinette Errante <columbuspachamama@gmail.com> 
Sent: Monday, October 2, 2023 10:54 AM
To: Pasque, Penny <pasque.2@osu.edu>
Cc: Allen, Ann <allen.952@osu.edu>; Bagent, Aaron <bagent.14@osu.edu>; Errante, Antoinette
<errante.1@osu.edu>
Subject: Re: Request for Concurrence - ESQUAL
 
Yes, they would be most welcome. The anticipated number would be helpful for the reasons Penny mentioned. Thank you! Antoinette Errante [pronouns: she, her] Associate Professor Philosophy and History of EducationEducational PolicyThe Ohio State
ZjQcmQRYFpfptBannerStart

ZjQcmQRYFpfptBannerEnd

Yes, they would be most welcome. The anticipated number would be helpful for the reasons Penny
mentioned.
Thank you!
 
Error! Filename not specified.Error! Filename not specified.
Antoinette Errante
[pronouns: she, her]
Associate Professor
Philosophy and History of Education
Educational Policy
The Ohio State University
Department of Educational Studies
145C Ramseyer Hall
29 West Woodruff Avenue,
Columbus, OH 43210
 
************************************************
Q: How are we supposed to treat others?
A: There are no others.
            Ramana Maharshi
************************************************
 
 
 
 
 
 
On Mon, Oct 2, 2023 at 10:37 AM Pasque, Penny <pasque.2@osu.edu> wrote:

Hi Ann and Aaron,
I thought the course below was one you were asking to add to the certificate but re-read seeing
that you are asking to add the class Antoinette Errante teaches to your PhD in Consumer Sciences,
Hospitality Management Specialization.
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Antoinette designed it specifically for the 2 EdD programs in Ed Studies. I’m thinking it would be
fine if it was also for the students in this PhD program HOWEVER, think this is where us knowing
the NUMBER of students in that degree program would be beneficial because we would want to
ensure that anyone who needs the course would be able to take it.
 
Antoinette, thoughts? Would this be okay? 
Penny
 
_____ _____ _____ _____ _____ _____ _____
Penny A. Pasque, PhD (she/her)
Professor & ESQUAL Program Coordinator, Educational Studies
     Higher Education & Student Affairs | Philosophy, History & Policy (affiliate)
Director, Qualitative Methods | Director, QualLab
Office of Research, Innovation, & Collaboration
College of Education and Human Ecology
The Ohio State University
pasque.2@osu.edu | u.osu.edu/pasque.2/
Editor, Review of Higher Education, rhe@ashe.ws
QualLab@osu.edu | https://u.osu.edu/quallab/ | Twitter @QualLabOSU
 
 

From: Pasque, Penny 
Sent: Monday, October 2, 2023 10:00 AM
To: Allen, Ann <allen.952@osu.edu>; Bagent, Aaron <bagent.14@osu.edu>
Subject: RE: Request for Concurrence - ESQUAL
 
Zero objection – that would be great! I’ll add to the list in the middle.
 
I did email all the faculty I have in the HSQUAL list to see if anyone had classes to add already. I
didn’t hear from anyone. If there is anyone else I should add to the HSQUAL faculty email list,
please let me know.
Penny
 
_____ _____ _____ _____ _____ _____ _____
Penny A. Pasque, PhD (she/her)
Professor & ESQUAL Program Coordinator, Educational Studies
     Higher Education & Student Affairs | Philosophy, History & Policy (affiliate)
Director, Qualitative Methods | Director, QualLab
Office of Research, Innovation, & Collaboration
College of Education and Human Ecology
The Ohio State University
pasque.2@osu.edu | u.osu.edu/pasque.2/
Editor, Review of Higher Education, rhe@ashe.ws
QualLab@osu.edu | https://u.osu.edu/quallab/ | Twitter @QualLabOSU
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From: Allen, Ann <allen.952@osu.edu> 
Sent: Monday, October 2, 2023 9:37 AM
To: Bagent, Aaron <bagent.14@osu.edu>; Pasque, Penny <pasque.2@osu.edu>
Subject: Re: Request for Concurrence - ESQUAL
 
Hi Aaron,
 
I am happy to see the addition of this course to Human Sciences but I would like to check with Dr. Penny Pasque
first. Penny, do you have any objections to HS including one of our courses?
 
Thank you to you both,
 
Ann

From: Bagent, Aaron <bagent.14@osu.edu>
Sent: Monday, October 2, 2023 9:16 AM
To: Allen, Ann <allen.952@osu.edu>
Subject: Request for Concurrence - ESQUAL
 

Good morning Ann,

 

The Department of Human Sciences is seeking concurrence to add an ESQUAL course to their PhD
in Consumer Sciences, Hospitality Management Specialization program.  They’re seeking
concurrence for the following:

 

ESQUAL 8285 Qualitative Data Analysis Methods and Applications

 

Does adding this course to their program have your concurrence?

 

Aaron Bagent

Curriculum Specialist
College of Education and Human Ecology Office of Undergraduate Education

The Ohio State University
A100 PAES Building, 305 Annie and John Glenn Ave, Columbus, OH 43210
614-292-7190
bagent.14@osu.edu
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Department of Human Sciences

✔

Hospitality and Retail Management

Doctor of Philosophy in Consumer Sciences

50

✔

✔

Goal is to remove the Hospitality Management specialization (HMT) out from under the umbrella code, Hospitality and
Retail Management (HRE).

PG. 7-8 students will use the curriculum sheet and their faculty advisor to navigate through the program

PG. 11, tentative 3 year plan

PG. 9-10 Overall Changes, Rationale, Percent of Change, Transition Plan

✔

✔

10/19/23

10/5/23

Doctor of Philosophy in Consumer Sciences

Doctor of Philosophy

3a - Graduate, Post-Bachelor Degree

Education and Human EcologyAutumn 2024

Caezilia Loibl, Stephanie Liu

✔

Specialization

Graduate Program

CONSCI-PH, HR


